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Abstract 
Community development that leads to resilience is essential to recovery in post-

earthquake Christchurch.  Fostering such community development leads to greater 

adaptability in the post-earthquake environment, combats some of the effects of 

socioeconomic deprivation, and increases communities’ capacity to respond to future 

disasters.   

This study explores community development and resilience through food markets with 

social goals, outlining how international and Christchurch markets contribute.  

International case studies are explored from the literature, and local case studies are 

examined through interviews with market operators.  Findings support that fresh food 

markets are effective means of community development.  To be most effective, fresh 

food markets must have clear community-based goals, be led by the community they 

serve, encourage dialogue with customers as a feedback system, offer alternative 

activities at or near the market in addition to food, are open at a regular place and 

time, and either use their own resources or have strong local 
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Outline and Methodology 
Given the importance of fresh food markets to achieving the goals of food resilience, 

this report considers the following questions: 

1. Why is food resilience and community development important in post- 

earthquake Christchurch? 

2. How do fresh food markets contribute to community resilience and community 

development? 

3. What are the essential characteristics of a fresh food market that contribute 

successfully to community development and community resilience? 

It does so, first, by defining the terms resilience, community
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Figure 2:  The Christchurch earthquakes since 2010 as a fuzzy transitional rupture with unclear 

readjustment strategies.  Retrieved from Wilson (2013: 213). 

Christchurch needs to learn lessons from not being properly prepared.  Access to food 

was disrupted and communities had to take matters into their own hands.







13 

 

Resilient Communities 

What is Resilience? 
Resilience is the ability of an individual or community to respond and adapt 

successfully to change.  Communities that have achieved strong resilience are able “to 

hold together and maintain their ability to function in the face of change and shocks 

from the outside (Hopkins, 2008: 12)”.   

Strongly resilient communities are those that have achieved a balance between the 

social, economic and environmental needs (capitals) of the individuals, households and 

stakeholder groups who make up the community (Wilson, 2012). 

 

 
Figure 5:  Strong resilience.  
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converting these into goals, priorities and plans they act together to achieve, as this 

figure suggests:  

 

Figure 6: Community Development Chain.  
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       Placemaking Paradigms 

 Needs-based Opportunity-based Asset-based 

Epistemology Expert knowledge Local knowledge Situated knowledge 

Relationships Top-down / 
hierarchical 

Bottom-up / grassroots Partnership / 
networking 

Outcomes Dependency Clientelism / co-optation / 
governance 

Capacity building 

Processes Plan, upgrade, 
preserve 

Occupy, densify, legalise Identify, leverage, 
manage 

System/rationale Dominating  Spontaneous  Mediating  

Design/planning 
mechanism 

Top-down / 
hierarchical 

Bottom-up / ad hoc Participatory 
equalising 

Method of conflict 
resolution 

Legal Co-optation  Mediation  

Table 1: Three Approaches to Placemaking.  Adapted from A
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Fresh Food Markets  

History 
In his review of the history of farmers markets in Canada, Basil (2012) notes that 

markets established in colonised countries have a different history than those with a 

long-standing traditional culture, and which is often connected with the history of 

retailing.   

His first phase (1800-1915) saw migrants establishing European-style public markets.   

An example is the Queen Victoria Market in Melbourne, opened in 1878, and the last 

survivor of several markets that existed before 1842 when the Melbourne City Council 

was established to manage them (QVM, 2016). 

The second phase is associated with stagnation for reasons including increased 

regulation and the establishment of supermarkets.
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Other success criteria for fresh food markets tend to fall into three categories – from 

the suppliers’ or food producers’ perspective, from the perspective of the community 
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Characteristics of Inclusiveness 
An analysis of the literature from the perspective of resilience and community 

development reveals the qualities that contribute to inclusiveness and, therefore, 

resilience and social capital (PPS, 2016f; PPS, 2016d; PPS, 2008; Parham, 2012: 247; 

Eversole, et al., 2013; United Way, 2011). 

In the US, being able to accept government vouchers as payment has been a crucial 

means of signalling inclusiveness, and an attitude that low income people have the 

right to access fresh food (PPS, 2016c). 

Other ways that inclusiveness is signalled take advantage of the fact that markets that 

combine a range of activities are more successful, eg education, health, than those 

who sell food (and other goods) only.   

Means of growing inclusiveness include: 

 Having programmes for young people and youth development; 

 Clustering activity of other organisations eg clubs, healthcare screening and 

outreach or schools, so the market becomes a community hub;  

 Builds strong relationships with community stakeholders and local government; 

 Actively ensuring the market is NOT culturally homogenous by having strategies 

for: 

o Bringing in new arrivals to the community and introducing them to the 

market as customers and vendors;  

o recruiting growers and vendors who reflect the range of diversity of the 

low and medium income target customers; 

 Specific capacity building opportunities for otherwise excluded individuals; and 

 Access to translation capacity when needed and multi lingual signs. 

PPS (2016x) identifies that having ten or more activities at or near a market leads to 

greater engagement with a place and higher likelihood of people returning. 
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Fresh food markets are a technique of community development.  How food markets 

and community development intersect is summarised this diagram.  Through operating 
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http://www.nbcnews.com/storyline/flint-water-crisis/bad-decisions-broken-promises-timeline-flint-water-crisis-n499641
http://www.nbcnews.com/storyline/flint-water-crisis/bad-decisions-broken-promises-timeline-flint-water-crisis-n499641
https://www.planning.org/
https://www.planning.org/
http://www.planetizen.com/node/81387/apa-announces-2015-great-places-america
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West Oakland Peoples’ Grocery, Bay Area, California  
West Oakland is an inner-city community of 25,000 residents who are predominantly 
African American and Latino (Peoples’ Community Markets, 2016).  The West Oakland 
People’s Grocery has three goals:  improving local access to fresh, healthy food; 
stimulating economic growth in West Oakland; and building a close-knit, racially-
integrated community (People’s Grocery, 2012).  Previously, local residents spent 30% 
of their food budget on transportation to out-of-area supermarkets.   

Started in 2002 by three people, the initiative has evolved over several iterations to its 
current (2013) form of a physical grocery store; a youth program delivering workshops 
about nutrition, fast food, obesity, gardening; and a site for organic farming that 
provides produce to local schools, churches and community venues.  Its close 
partnerships with other community groups and organisations has helped to build 
cross-racial and cross-cultural food systems.  Its success shows that linking fresh food, 
health promotion, education, and collaborative networking contributes to the 
sustainable community-led development. 

 

Gyrumi, Armenia 
Gyrumi was struck by an earthquake in 1988.  By 2001, many people were still living in 

temporary settlements and important civic areas lay abandoned, including the central 

square.  In 2011 a structured placemaking process commenced focussed on the central 

square.  Funded by a government grant, a series of workshops generated ideas that 

were implemented, on an on-going basis if they proved popular.   

 

Figure 9:  Before and after placemaking, Gyrumi Central Square.  Retrieved from PPS (2016e). 

Suggestions from citizens included building a regular flower market and holding special 

events like dances, wrestling matches and children programs.  From small beginnings, 

a cross sector collaboration was generated that exceeded anything existing prior to the 

earthquake, and which continues to trial ideas contributed from the public (PPS, 

2016
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Fresh Food Markets in Ōtautahi Christchurch 

Background 
Market Square was the site of Ōtautahi’s (pre-Christchurch’s) traditional market.  

Originally part of Puari, the village that surrounded the Waitaka Pā that existed 

between 1000 and 1500, the area known as Market Square was important to Ngāi 

Tahu as a trading and meeting place (Christchurch City Libraries, 2016).   

Later, in the 1850s, it was where Ngāi Tahu Māori traded with the European settlers 

(Te Karaka, 2013), who in turn set up stalls and outlets on the site.  The marketplace 

was incorporated into the plans for the colonial city: 

 

Figure 10: Historical map of Market Place.  Retrieved from Lucas Associates (n.d.). 

As the “trading heart” it “housed regular market days and fairs” (Pollock, 2013). This 

thriving activity continued over several decades until the Christchurch City Council to 

charge vendors rent caused the market to die – by 1896 the markets had abandoned 

the site The area was renamed to Victoria Square in 1903 (Bulovic, 2013).   

Like elsewhere, the absence of a central fresh food market was replaced by green 

grocers, self-service grocery stores (from 1950s) and supermarkets (from 1963) 

(Walrond, 2016). 

Of the ex
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Christchurch Fresh Food Markets 
Appendix 2 lists the alternative food networks, including food banks and markets, we 

identified in an online search.  After categorising these into existing, ephemeral (no 

longer existing) and proposed, we selected six for our study. 

Five markets were chosen based on contactability, including two existing markets (Mt. 

Pleasant and Pages Road markets), two ephemeral markets (International and 

Downtown markets) and one proposed market (Undercover Market).  One 

interviewee, selected based on expert knowledge on food resilience and projects, 

ended up offering information as an operator of the Peterborough Urban Farm. 

We spoke to the market managers in semi-structured interviews (developed according 

to de Vaus (2014)’s guidelines).  Beforehand, we sent sending them our questions 

aimed to explore how fresh food markets in Christchurch contribute to community 

resilience, community development and placemaking.  A full list of research questions 

is in Appendix 5.   

Interviews were conducted informally.  Respondents were encouraged to tell the story 

of their market as they saw fit.  Near the conclusion of the interview, any unaddressed 

prompt questions were asked directly.   

 

Mt Pleasant Farmers Market 
In the aftermath of the Fe54D 8>> BD0.22 12 Tfh33 T2(ab)-5(ili)10(t)(2014)
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The main challenge of the market recently has been the attempted transition from 

management by an individual champion to a committee.  Because a committee is less 

able to make quick decisions, this looks an unlikely long-term option. 

 

Peterborough Urban Farm 
The Peterborough Urban Farm was established as a transitional project to increase 

food resilience as a part of the Food Resilience Network under Cultivate Christchurch.  

Its goals are to make people feel closer to food and involved in a community venture, 

and to provide support for lower socioeconomic groups.  It markets it product to local 

restaurants, door-to-door sales, and supplying Ooooby, a local food distribution 

network.   

To set up new farms in the Network, farm operators wait until they are invited into 

new areas by community members.  
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market needs the support of local government and related organisations to operate. 

Issues in these relationships have resulted in the temporary closure of the market, 

stalling further community development and resilience. 

 

Linwood /Pages Rd Community Market 
Prior to the earthquakes, a market operated out of the Ngā Hau E Wha National Marae 

on Pages Rd.  It also supplied local rest home.  After the marae was closed due to 

earthquake damage, the market shifted to a backpackers’ carpark near the marae. 

The Pages Road Community Market aims to provide access to fresh food for lower 

income people and offer a place for locals to interact.  In this way, the market 

increases community solidarity through social interaction.  It serves the Linwood 

community, located in a low socioeconomic area, in a food desert between New 

Brighton supermarket and Linwood Avenue supermarket (approximately 7 kilometres 

apart). Hence, it provides fresh food to people who would otherwise not have access 

locally. This increases the food resilience of the area, and has helped locals post-

disaster. The market continues to operate on Thursday mornings, as it did at the 

marae, meaning retired, un- or under-employed people are its main customer base. 

The market operates from private land, so council involvement and setup costs are 

minimal. Its operators attribute success to variety in stalls, including fresh food, a 

bakery, spring flower and vegetable plants, children’s toys and clothing, as well as local 

businesses nearby that attract locals.  

 

Proposed Christchurch Undercover Market 
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Conclusions 
Our research confirms that fresh food markets are at the intersection of community 

and resilience.  Our research finds that markets that successfully contribute to community 

development and resilience show the following characteristics.  

First, they understand that markets are a means of community development.  A successful 

market is led by the community it serves.  This requires close interaction which allows the 

market operators and vendors to respond to what the community wants.   

A successful market is open at a regular time and place inside the community it serves.  This 

improves access for locals so they incorporate the market into their regular routines, leading 

to greater social engagement and financial viability. 

Successful markets are also community led, and encourage a dialogue and feedback system.  

This shapes market operations and encourages market success, as people feel more involved 

in how their market operates.  This contributes to community solidarity and agency, 

strengthening community relationships and networks. 

Successful markets, particularly in Christchurch, must also be able to take things into their own 

hands, for example through access to private land, or have effective local government 

relationships.  Those markets that have succeeded have found ways to set up without official 

assistance or approvals, or have strong local government support.   

Markets that show these characteristics encourage social interaction and engagement, 

resulting in processes of placemaking and building community solidarity and agency.   
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Limitations 
This analysis is limited in applicability.  Our local case studies are specific to the 

opportunities and challenges of post-disaster Christchurch, and so are most applicable 

in a similar setting. 

The international case studies used are literature based and include only markets in 

Basil (2012)’s third phase.  The international markets presented are also mainly from 

the USA, as this was where literature was most readily available.   

This research d>a9>5<0101.2.3n(p)-4(o)t(d)-4( )-con e  
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Appendices 

Appendix 1: Deprivation Criteria 
Yes/no answers are required. 

Buying cheap food: 

In the last 12 months have you personally been forced to buy cheaper food so 

that you could pay for other things you needed?  

Unemployment: defined as no for those 65 and over, and for full-

http://www.otago.ac.nz/wellington/otago020333.pdf
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Appendix 2: Christchurch Alternative Food Networks, March 2016 
Key: Interviewed  

Name of Market  Location  Established  Open  

Akaroa Farmers Market  Madeira Car Park, Akaroa   pre-2011 Saturdays, 9:30am-1pm, Spring-Autumn  

Aranui Food Bank  309 Breezes Road, Aranui, Christchurch 
8061  

 2001 Tuesday, Thursday Friday, 10am-12noon  

Bromley Monthly Market Day  Bromley Community Centre   2001 Last Sunday of the month, 11-3, or 10-2  

Canterbury - Garden City 2.0   Delivered to homes  2013  No longer operating  

Christchurch Farmer's Market  Riccarton House & Bush  2003  Saturday from 9am until 1pm all year round  

Christchurch International Market  100 Peterborough Street  2015  Currently closed  

Christchurch South Fruit and 
Vegetable Collective (Inc)   

12B Bower Ave, North Beach  2014     

Delta Food Store (Food Bank)  105 North Avon Road  1999 10am-2pm, Mondays, Wednesdays & Fridays 
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Appendix 3: Resources and Selected Bibliography 
 

Farmers’ Markets America. (2008). 

https://www.portlandoregon.gov/bps/article/236585
http://www.planetizen.com/node/68364
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http://www.davisfarmersmarket.org/new-farmers-guide/New%20Farmers%20Guide-v9.pdf
http://www.davisfarmersmarket.org/new-farmers-guide/New%20Farmers%20Guide-v9.pdf
http://www.pps.org/reference/report-diversifying-farmers-markets/
http://www.pps.org/reference/report-diversifying-farmers-markets/
http://www.pps.org/wp-content/uploads/2013/02/RWJF-Report.pdf
http://www.who.int/foodsafety/publications/healthy-food-market/en/
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Appendix 4:  Public Markets Declaration 
Declaration of the 9th International Public Markets Conference – Barcelona, Spain, 

adopted March 28, 2015 (PPS, 2015). 

As critical public spaces that enable daily exchange between local buyers and 

producers, public markets — whether publicly or privately operated — have important 

cultural and historical legacies that we must strive to protect, strengthen, and expand. 

Unlike other forms of commercial enterprise, public markets are operated by and for 

the public, and add great value to the economic, social, physical, and environmental 

health of the communities they serve. 

The daily commercial exchange that forms the heart of public market systems—from 

temporary markets and street vendors to open air markets and entire urban districts—

offers powerful opportunities for transforming cities and regions across the globe into 

thriving, sustainable, and socially cohesive places. In the face of the rapid urbanization 

of the 21st century, the ability of public markets to generate critical rural-urban 

linkages, and to drive local and regional employment and economic development, is 

especially important for the newly urbanizing regions of the global south. With 43 

permanent markets and a wealth of indoor and outdoor market activity, our host city 

of Barcelona is an exemplary “Market City”—every resident is within walking distance 

to a market, and public markets are central to the character and resilience of each 

neighbourhood. 
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Appendix 5: Interview Questions 
 

1. What goals did you have when you set up your market? 

2. 
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