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1.)  Executive Summary 

● Research question: How can interconnections be developed between the Ōtākaro Orchard 

and Cafe Initiative and nearby organisations and businesses? 

● The Ōtākaro Initiative is an invitation for organisations and businesses 

in Christchurch’s inner-city to better engage with their community. The project 

aspires to build a network of corporations who can offer surplus capacity to 

support and develop the initiative. This works upon a timebank system, which produces a 

resilient, vibrant community where needs are met through the exchange of untapped 

capacities. 

● This report was based on preliminary field research, a survey of 35 Christchurch business 

representatives and two follow-up public forums with 12 inner-city workers.  

● The study indicated that respondents preferred receiving an online survey, however after 

delivery, the initial response rate was low. This outcome and previous research showed 

multiple forms of data collection is beneficial in increasing response rates. Interest in the 

Ōtākaro Initiative was found to increase when respondents began to understand the benefits 

and new relationships that their organisation could form through contributing in a 

community network. Although methods such as online surveys were popular, an 

ethnographic approach and the forming of relationships resulted in more active 

engagement. 

● 
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2.)  Introduction  
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3.) Literature Review 

This literature review will focus on key themes that have contributed to the research. These include 
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strengthen social cohesion. Our community partner wants the initiative to be an urban hub for 

collaboration and support. 

 

The social and functional reasons behind the desire to participate in community gardens can be 

connected. Knowledge of the values and outcomes, explained by Nursey-Bray et al. as ranging 

from “sharing…or doing something about food security” (p.22) can help in motivating associations 

to engage in the initiative. Community gardens are a crucial tool to develop resilience by increasing 

connections within the community and the environment. This text highlights the importance of a 

holistic and community driven urban garden. These will be main values of the initiative, to 

establish a resilient and innovative café and orchard. Sharing social capital is a concept found in 

both texts and is useful in discovering how to best approach others.  

3.4. Research Methods and Design 

Recognising different methodological frameworks is required for researchers to determine their 

own methods and design. Hay’s (2010) book on research methods in human geography introduces 

and analyses qualitative methods, explaining how to “verify, analyse, interpret and understand” 

(p.21) environments and experiences. The text supports geographers in finding accurate methods 

that suit the context, considering time, data, accessibility and resources. Understanding which 

techniques best suit research is important for developing ethical and valid conclusions. 

 

Hay states that the research aim will structure the methods. The research aim is relatively 
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these allow the interviewee to provide informative responses. The types of interviews: structured, 

unstructured and semi-structured allow the researcher to determine the flexibility and direction.  

For the Ōtākaro research semi-structured interviewing is suitable as they are content-focused, but 

leaves room for exploration of new questions and ideas. This is essential as the community partner 

is interested in how the initiative is perceived, and what can be done to elicit positive responses. 

 

Questionnaires are a common and reliable method of data collection. Creating a “standardized, 

formally structured” (p.191) set of questions to the sample population produces detailed data, 

however, efficient design is required. This requires pilot studies and testing to confirm that the 

content is appropriate. Hay produces a calculated guideline to questionnaire writing that will be 

useful for construction and delivery, shown in figure one. 

 

 

 

 

 

 

 

 

 

 

 

 

  



9 

 

 

Figure 1. Example of Types of Questionnaire Questions (Hay, p.196-198) 
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Differing response rates are an important factor in research as the mode and method of distribution 

differs across time and place. As response rates for questionnaires tend to be low, pre-testing and 

considering the distribution can determine the level of response.  Hay provides a table displaying 

how to best apply methods to ensure a high response, shown with figure two. 

  

Figure 2. Strategies for Maximizing Response Rates (Hay, p.212-213) 

 

Focus groups are a new concept for the research group, composed of interactive discussion on a 

specific topic between 6-10 people. An advantage is that “more information is generated than in 

other research methods” (p.153), shown as people explore different ideas through conversation, 

presenting new patterns and processes. Focus groups are carefully planned in order for the most 

effective and productive discussion to transpire. Hay advises advertisement and direct 

conversation with people to increase participation. 

 

Lindsay (1997) presents research techniques in human geography. The aim of the research is to 

discover appropriate and realistic measures of asking questions and findings answers in relation 

research constraints. During the design of the Ōtākaro research, the use of quantitative or 

qualitative methods of data collection were debated. Lindsay states that extensive research relates 

to traditional scientific approaches where individuals are examined and classified in groups best 

fits quantitative methods. Contrasting this, intensive research correlates to causal processes 
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An objective of the scoping trip was to develop a personal connection with the employees at 

different organisations. It was thought that people would be more willing to complete a survey if 

they knew the people behind the email address.  

 

Another objective of the scoping trip was to provide the background rationale to the businesses 

and organisations, explaining what the research aspired to achieve. By introducing the ideas behind 

the research and possible outcomes, this could provide a form of incentive to complete the survey.  

The scoping trip provided a platform for us to get an idea of the individual's most preferred way 

of contacting them about our research, giving them the option of; email, phone, in person and/or a 

focus group. Allowing contact details to be gathered from employees, managers and owners.
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5.) Results and Discussion 

5.1. Participant Observation 

Through an ethnographic approach reactions of participants were observed and recorded. A brief 

introduction of the initiative showed a lack of knowledge about its existence. People were hesitant 

to provide details for further engagement. Once the initiative was explained the majority did show 

interest in engaging with research. When the unfamiliar concept of timebanking was introduced, 

participants became cautious about committing to the research.  Participant’s facial expressions 

reflected their confusion towards the topic. Approaching participants in a business environment 

also shaped their reaction. As the initiative is still in the building process, respondents found it 

difficult to envision their business being involved. From the 19 businesses and organisations who 

provided contact details, 84.2% opted for an online survey with 0% asking for a paper survey. 

15.8% chose a focus group and 15.8% an interview, displayed in figure three below.  

 

 

Figure 3. Preferred research methods indicated by preliminary research.  
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Organisations indicated the benefits they would like to receive from such an initiative. 

Respondents could more clearly express how receiving capacities would benefit their organisation. 

However, a two-way system of exchange was better understood through visual aids and the 

interactive activities. This reaffirms the idea that timebanking is a difficult idea to grasp, therefore 

examples and discussion can contribute to better understanding and ultimately greater 

involvement.  

 

The public f
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together through timebanking, as found in appendix C. relates well to the benefits discovered from 

the Lyttleton Timebank, resulting in increased community resilience. In the public forum the idea 

that the café would work as a network base links to the idea of a ‘Hub” described by Ozanne and 

Ozanne (2016). It is clear that the Ōtākaro Orchard and Café 
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5.4. Limitations 

Time frame: Due to restrictions associated with the course due dates time became a limitation. 

Having more time may have allowed a better understanding of previous studies that relate to the 

current research, and therefore could have narrowed down the best methods to use. Alongside this, 

more time means more opportunity to find patterns of what works and alternatively what may not. 

A longer study period could gage more public interest which could present an opportunity for a 

higher response rate and consequently, more reliable data. 

 

Participants: All participants were completing the survey on behalf of their association. Although 

the survey did not ask 
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6.) Conclusion  



http://www.otakaroorchard.org.nz/
http://dx.doi.org.ezproxy.canterbury.ac.nz/10.4135/9781506335186
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9.) Appendices 

Appendix A:  

 

Appendix B: 
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Appendix E:  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


